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GENTER OF YOUR BRAND STRATEGY

Jessica Lukas| CHIEF COMMERCIAL OFFICER

KEEPING CONSUMERS AT THE

PRESENTED 02.25.22
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BOSA PROVIDES A GOMPLETE VIEW OF THE GLOBAL CANNABINOID MARKET
OF TODAY AND TOMORROW

# N\ RETAIL SALES TRACKING

\ ’ Know exactly what is selling where, when, and at what price point

MARKET FORECASTS

Gain a comprehensive understanding of market size and future opportunity

CONSUMER INSIGHTS

Understand consumer (and non-consumer) segments, sizing, behavior,
consumption patterns, purchase habits, and more
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QUICK 2021 REVIEW
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2021 GROWTH AND BDSA'S 2022 EXPECTATIONS COMING FROM MATURE, NEW, AND

EMERGING MARKETS

MATURE cannabis states
such as California, Oregon,
and Colorado continue to

grow
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NEW legal cannabis
states such as lllinois,
Massachusetts, Michigan

and new medical markets
are developing at an ever-
increasing rate

All Rights Reserved | ©2022 BDSA

EMERGING legal

cannabis states, like New
York, are expected to yield

huge contributions to
BDSA's forecasted market
growth out to 2026




IN FULLY LEGAL STATES, ~79% OF ADULTS ARE “BOUGHT IN” TO GONSUMING

...0f adults 21+ in fully legal U.S.
states consume cannabis or are
open to consuming cannabis

13-,

47% Consumers®
26% Acceptors®

are Rejecters®
(would not consider in the future)

66% in CANADA

Source: BDSA Consumer Research: Q3 2021 U.S. Adults 21+ in Legal Level 1 States
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THE CONSUMER POPULATION, EVEN IN MATURE MARKETS, GREW IN 2021

Percent of Adult Population who are Cannabis Consumers
Consumers = Past 6 Months

m2H 2020 m2H 2021

50%
[0)
47% 46% 45% 48%
43% 9
. 41% 39%
38% 37% 37% 0
] I I I I I
Level 1 Level 2

IMPORTANT BDSA CONSUMER INSIGHTS TERMINOLOGY:

Consumer: Adult who has consumed cannabis in the past 6 months
Level 1: Aggregate of fully legal adult-use states
Level 2: Aggregate of medically legal states

Source: BDSA Trending Consumer Insights, 2H 2020-2H 2021
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GCONSUMER ADOPTION GREW IN 2021, AND CONSUMERS CONSUMING ACROSS MORE
FORMS AND MORE FREQUENTLY

Preferred Consumption Form

m Inhalables W Edibles W Topicals

34% 34%

57% 55%

2H 2020 2H 2021 2H 2020 2H 2021 2H 2020 2H 2021
Level 1 Level 2 CAN

Source: BDSA Trending Consumer Insights, 2H 2020 vs. 2H 2021

BDsrv~s

All Rights Reserved | ©2022 BDSA
SArvrs



GCONSUMERS: THE GENTER OF
BRAND STRATEGY
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SITURTION: EXISTING CA EDIBLE BRAND MOVING INTO AZ
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Understand performance in CURRENT market (CA)

Size the addressable market in the EXPANSION market (AZ)
Understand the who, what, and why of the EXPANSION market (AZ)
Identify how to enter EXPANSION market with what products

targeted to which consumers

AN ACTIONBLE STORY BUILT USING SCREENSHOTS FROM BDSA'S

GREENEDGE PLATFORM

All Rights Reserved | ©2022 BDSA



STRONG AND GROWING CA BRAND PERFORMANGE (SALES + SHARE)—READY TO
EXPAND

BDSA Retail Sales Tracking: Monthly Brand Performance

EXAMPLE CA BRAND: Trended Dollar Sales EXAMPLE CA BRAND: Trended Dollar Share

0172021 02/2021 0372021 042021 05/2021 06/2021 07/2021 08/2021 09/2021 10/2021 1172021 12/2021 01/2021 022021 032021 0472021 05/2021 06/2021 072021 0872021 05/2021 1072021 112021 1272021

Source: BDSA Retail Sales Tracking Dashboards
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TOP PERFORMING EDIBLE BRAND IN GA, COMPETITIVE WITH THE MARKET IN SKU,
AVAILABILITY, AND PRICING

BDSA Retail Sales Tracking: Top Brands and Top Products

Edible Category ($) Share of
the Top 10 CA Edible Brands

Top 10 CA Edible Brands

Kiva Confections

Wyld

Pills Beverages

Sunderstorm

\

Other Edibles

Infused Foods Plus Products

Culinary ~ o
e smokie:
Absolute Xtracts ]
$1.25M
$1M
Breez -_
Cary $750K
Emerald Sky |
= .
Cann (CA) =

$250K
/2021

AND, YES, THIS GOES DOWN TO SKU AND ATTRIBUTE LEVEL!!!

Top 20 Products by Total Sales - Trending

A

/_:‘:"":-:.‘:'

0272021

0372021

e

04,2021 05/2021 0B/2021 07/2021 08/2021 09/2021 1072021 11,2021 12/2021

Breez - Tablets - Extra Strength - Sativa, 50 Count, 1000mg THC

Kiva Confections -
Kiva Confections -
Kiva Confections -
Kiva Confections -
Kiva Confections -
Kiva Confections -
Kiva Confections -

Source: BDSA Retail Sales Tracking, Assortment Top Brands and Top Products Dashboards
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Caming Gummy -
Camino Gummy -
Camino Gummy -
Camino Gummy -
Camino Gummy -
Camina Gummy -
Caming Gummy -

1:5 - 20mg CBN - Midnight Blueberry, 20 Count, 100mg THC

Midnight Blueberry, 20 Count, 100mg THC

Pineapple Habanero, 20 Count, 100mg THC

Sparkling Pear, 20 Count, 40mg THC, 120mg CBD

Watermelon Lemonade, 20 Count, 100mg THC

Wild Berry, 20 Count, 100mg THC [l Kiva Confections - Camino Gumrmy - Wild Cherry, 20 Count, 100mg THC
Yuzu Lemaon, 20 Count, 100mg THC, 100mg CED

11



AND AZ EDIBLE MARKET PERFORMANCE STRONG IN THE PAST YEAR

BDSA Retail Sales Tracking: Arizona Edibles Market Overview

AZ 2021 Edible Category Performance

Total Sales (%) Total Units Average Retail Price
$128.35M /7.59M $16.91
s, Prev Yea 27.9% s, Prev Year 35.1% vs. Prev Year -5.4%
Total Cannabis Sales - Trending & Forecasting
DOLLARS

£14.000

$12.00M

£10.000

$5.00M

FE6.00M
0172021 0272021 03/2021 0472021 05/2021 062021 07/2021 0872021 0942021 1072027 1172021 1242021

B Dollars

Source: BDSA Retail Sales Tracking, Market Overview Dashboard

BDsrv~s
SArsvrs

All Rights Reserved | ©2022 BDSA 12



AZ TOTAL MARKET AND EDIBLES GROWTH WILL CONTINUE, OUTPACING GROWTH OF
OTHER US MARKETS

BDSA Market Forecast: Arizona

Share of BDSA US Adult-Use Edible Forecast by State BDSA's AZ By-Category Forecast

Others \
Washington ™~
Oregon ‘“‘“—-«
New York ;
New Jersey
-

Nevada ~— 8%

/ California

\v\i” Colorado

Florida

Michigan

llinois 2021 2022 2023 2024 2025 2026
Massachusetts

Source: BDSA Market Forecast, Category Forecast Dashboard

BDsrv~s
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A $1.5B TOTAL AZ MARKET DRIVEN BY +50% OF ADULTS CONSUMING CANNABIS

BDSA Consumer Insights: Arizona Trended Market Overview

CONSUMER ACCEPTOR REJECTER

Have consumed cannabis products Would consider using cannabis Would NOT consider using cannabis
products in the future products in the future

B P6M Consumer B Acceptor B Rejecter

51%

43% 1% 43% 41%

38% 39%

38%

36%

33%

0, 10,
i 32% 32% —

I I 28%

SPRING 2019 FALL 2019 SPRING 2020

2
26%

23%

22%

SPRING 2021 FALL 2021

SPRING 2018 FALL 2018 FALL 2020

Source: BDSA Consumer Insights Trended Dashboards
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16% OF AZ GONSUMERS CONSUME EDIBLES...FORM FACTOR IS ONE RELATIVELY SIMPLE
WAY TO ANCHOR A GONSUMER TARGET STRATEGY

BDSA Consumer Insights: California versus Arizona Form Factor Consumption and Preference

CALIFORNIA ARIZONA

METHODS PREFERRED

Baker tiits  caidis

Yo EDIBLE

T4,

Used Preferred
{In Iast 6 months)

1% 31%

SPRING 2018 FALL 2018 * SPRING 2019 FALL 2019 SPRING 2020 FALL 2020 SPRING 2021 FALL 2021

Source: BDSA Consumer Insights What and What Trended Dashboards

BDsrv~s
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COPYING STRATEGY FROM ONE STATE TO ANOTHER WILL NOT WORK

BDSA Consumer Insights: California versus Arizona Edible Consumer Demo Summary

CALIFORNIA ARIZONA

Y CONSUMER - WHO 1 il W/ CONSUMER - WHO 1

HAVE CHILDREN IN HH MARITAL STATUS Gender

39% - - L

Gender HOME LOCATION

B Male B Female B Male B Female

2RO,
- Bt as % o EDUCATION EMPLOYMENT
w 51% W oveaart [ 1
el - : il
T sunt | 3

$200,000 or more

Source: BDSA Consumer Insights Who Dashboards

BDsrv~s
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FILTERS APPLIED: FALL 2021 ARIZONA

HAVE CHILDREN IN HH MARITAL STATUS

38% - e

HOME LOCATION

EDUCATION EMPLOYMENT
« |1z -
i 38% e s [l
ojm|nlo 4 .
| E _
5 | K
- W
P_OI..IT_IC{\L. QBIENT&TIO!’?.
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KNOW WHAT YOUR TARGET CONSUMER WANTS

BDSA Consumer Insights: Arizona Edible Consumer Purchase Influencers

WHAT IS YOUR IDEAL
THC DOSAGE LEVEL AT A TIME?

Less than 2.5 mgs 0 2.5 mgs to 5 mgs W More than 5 mgs to 10 mgs
l More than 10 mgs to 20 mgs B More than 20 mgs to 50 mgs

More than 50 mgs to 100 mgs W More than 100 mgs to 200 mgs
B More than 200 mgs B Don't know

Source: BDSA Consumer Insights What and Source Dashboards

BDsrv~s
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HOW MUCH DO THE FOLLOWING INFLUENCE
YOUR PRODUCT CHOICE?
High THC content [ NG 150

Taste or flavor I, 57
Low price [N, o496

All Rights Reserved | ©2022 BDSA 17



AND MAKE SURE IT MAKES SENSE VERSUS WHAT IS HAPPENING IN-MARKET

BDSA Retail Sales Tracking: Arizona Adult-Use Gummie $ Share by TOTAL THC and Pieces Per Pack

TOTAL THC IN PACK PIECES PER PACK

Others \ [0
‘v 50

Others \ i 1

TOP 3 AZ GUMMIE SKUs:

Products

Wana Edibles - Sour Gummies - Indica - Watermelon, 10 Count, 100mg THC
Wana Edibles - Sour Gummies - Sativa - Mango, 10 Count, 100mg THC
Wyld - Gummies - 2:1 - Indica - 50mg CBN - Elderberry, 10 Count, 100mg THC

Ho 50 100 W Others m1 H0 20 M Others

Source: BDSA Retail Sales Tracking Category Assortment

BDsrv~s
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WORRY ABOUT THE DETAILS

BDSA Consumer Insights: The Why and When of AZ Edibles Consumers

HOW MUCH DO THE FOLLOWING INFLUENCE QS EDIBLE
YOUR PRODUCT CHOICE?

Sleep better 53%

———————— Relieve pain
I, 5%
—
I 00
I 0506
I 6%
I 2 5%
—— s
[Pkl

High THC content 49%
Taste or flavor

Low price

Coupons, sales or discounts

|s a brand | have used before

In store promotion

Is a strain/class that | have used before
Reputation of the brand

Recommendation of a friend or family ...
strain name
Rernmmendatinn of the hidtender

I

Relax/ be mellow 3%

Source: BDSA Consumer Insights Why and When Dashboards
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KNOW WHO AND WHAT YOU ARE UP AGAINST

BDSA Consumer Insights: AZ Edible Brand Availability and Product Innovation

AZ Edible Brand Availability

Meet Lirnited Somewhat Available Widely Available State-Wide

25 ¥ 9 /

AZ Edible Product Innovation

New Products - Latest 90 Days

139

Total Sales ($) 765,243.85

Source: BDSA Retail Sales Tracking Availability and Innovation

BDsrv~s
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EVEN IF YOU “ANCHOR™ IN BEHAVIOR OR FORM FACTOR, THERE IS SO MUCH MORE YOU
MUST KNOW ABOUT YOUR CONSUMER OR SHOPPER TARGETS

BDSA Consumer Insights: Detailed Syndicated or Customized Consumer Profiles

AiRudes Gorssumption Behavion
8D~ CONSUMER SEGMENT 4: BETTER LIVING LOYALIST e =
s A , ’ ] 1 L2l Recreationaly Healthy' f‘_-\o..a.w
&% Socd Modiced V= L Pr— 4% (104)
13) A% [108) BI% {122} (146) ‘Consume Alone:
Mo Fcency Consumning: Rt boaylion:
ao% ™= i pvroi
i e e
. n ; Past morih 1130 « 3 : y
Legith shoukd be a states’ not @ fedeeal msus X a0 e Bhoap buse
Lsihanon wll e to scive e ook ke NI 50% g T B [141)
Ny shouks be sow v s sorss 1 akoeo A0 {1am = 6t nign ar straa o e
Curinabis formia i Tt renand o e mENIMECE W AT e S8 Momng  Aeom By [re— D e [ o8 . Nealtty
* lam an advocate for cannabis and feel it should be * Young, male REscaich & nosded 16t sataty fecy T . o IS GTR(IS6)  ESL% M ZED .
2 o k. Usa of marjana viclabes sanlua o ral @ous Ghats] & oo ay Wain B ot
fully legal *  Unmarried and have kids in the household P TR T, —
= |recognize the medicinal benefits *  Emplaved and live in urban locations s o diferances in Ta affacts of CBD and = @ @ imprme my meeeall heatin [t )
3 — : Er
¢ Liberal AFiEE Gt Warljaana can ingar e BNy B AR Sl gy ® e et o = i
| consume. Yorluomn aomam oo Lo BTy L 1% e
) - Waarpiar use b o sbuss of other drps [ ] Tam e oot ormaragea heoflh o 12000
* Formy guality of life My health and wellness alliludes. i - N i i e e 428 ah D Coeesemces sratinm
= More frequently, offen throughout the day = luse herbal or homeopalhic remedies i /J e o we IF, | mant them &2 use manfuans ™ 57 e
*  Manage siress and anxiety are key benefits for me »  Dften suffer from anxiety, depression, stress and = NN e el e B a2 (16
” 7 £ 5 5 % : ! - | Wanjsang can el pan W7o (124
I shew fowards § Inbics and sdibles fesues Wth.pEU'J . . | 9% 1 Waarijsana can rabas side cts of chamomansy W TR jiog)
= Frequently imvnlved in activities - outdoor ) / | Manjsana i haithiar than cahcl T ia D phics: - | At ‘Hoalth & Wolk
| purchase: recreation, going to the gym, yoga and going to the \ N A / Maailjsana can annance crsahAty W T e -
*  Frequently, oflen weekly, lrom a vanely of localions hars Y - 4 A Gantor ottty
_ e . \ ’ BD s s [ —— I & © 2 =]
= Migh THC, fiavor is imporlant lo me +  lenjoy beer and liguor . » SASS i) Eidgie 8 Female — Lol Consnnare ¢
* I'm also influenced by strains | have used before 163} (67} _;“M:w g% (921 150 7 Bsing prcaly Egg‘;;. Taking gty datieg nough
Generally, | am Arvenean | 4% 1120} Sperdig me i ey vy oo 0 | o cco, S0, (101} 244 (75} e
*  Open to try products 11 oner - Jazm 4 Ibstiova it & imgortant sovoss i avary sloction. [lles= =7 g Y &
A ek spEnn i b et el i ek e o M Sl
; p — ~ SupEan dGaih wEn QY 11 o tin az mn F%gEn)
i / s __I -I o g g |y sEerdingsme nutdoon 1113
Lhing win = y ) ot Aggsmint
\ ) e LR ey — SRR R e e RO
A EE A tamaceate pereon, [ s a7 1 pust a high prioey on bakingcaes o myest. 43%84)
Widowsd | 15 (8 fre = PR T —p——
R T G e ' / T | am usasity witing to spand mars for quaity. [ s a7
T - e TS ———— Acthity IrenhEment {0nce & week o more oRen)
- Wy faim and rigon e a big part of wha L. [l @ 23 [54) :“:':r' ':" ':' :’"m
=] A0 @ fitness YORA, Pilates, 0 b o
(M . kil
sty
- paciran I 28x oo
iz popreemon [ 33%  am Food & Beverage Top & lems Consmed: A Mestions 6.4
Btress - 20% 1534 * o pros 41% (57)
- . . ET R T . 55% S an AT
. Pan [ 265 waa . :;*B . g -
Source: BDSA Consumer Segmentation EXAMPLE (Q3 2019 data) e
BDr» (R8F) Is inde v Total 1290+, L B0 COMADENTIAL | S2020 BOESA Drnks Spirits Med
SAFfF 3
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BOSA'S CONSUMER TARGET OR SEGMENT SOLUTIONS

BDSA Trended BDSA Consumer BDSA Custom

Consumer Insights Segmentation Consumer Solutions

* Research conducted 2x per year « Syndicated Attitudinal Segmentation « Validate, size, and/or profile Clients

* This is the source of the dashboard « 6 mutually exclusive Consumer defined Targets or Segments—need
screenshots in this deck Segments, 4 mutually exclusive Non- states, occasions, HML, form factor, etc.

* Drillable by geography, demographics, Consumer Segments + Create customized Consumer Targets in
preferences, behaviors, dispensary « Robust model to identify, size, and profile partnership with clients
shoppers, and more Consumer and Non-Consumer Segments * QOverlay segmentation to stores and

* Know and track your consumer targets across the US and CAN shoppers

All Rights Reserved | ©2022 BDSA 22
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https://bdsa.com/contact/
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